WHY CORPORATIONS AND
BUSINESSES SHOULD SUPPORT
BOYS AND YOUNG MEN OF COLOR
A business case for securing equal opportunities for all
populations, including boys and young men of color (BYMOC)

Business Case Usage Guidelines
These materials are intended to educate individuals within your organization about the business value of
supporting BYMOC.* Below are some suggestions for use:

Use these materials to educate business leadership (e.g., CEO, CFO, CHRO) about the
issues facing BYMOC and the business drivers for focusing on BYMOC.

Share these materials with leadership and staff to align on business and talent strategy in
support of BYMOC.

Print hard copies, email electronic versions, or post on your internal website so business
leaders and staff can reference the business case in the future.

*BYMOC refers to males of color from the early childhood years up to 24 years of age.
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My Brother’s Keeper Initiative Overview
In February 2014, President Obama launched the My Brother’s Keeper Initiative (MBK Initiative) to
address persistent opportunity gaps faced by BYMOC. The MBK Initiative aims to provide opportunities for
all young people to reach their full potential for their own benefit, as well as the overall betterment of the
country.1
A MBK Initiative Task Force developed a comprehensive, 90-day report on the current challenges facing
BYMOC and proposed recommendations. The Task Force proposed the following six focus areas:

The MBK Milestones2
1

Entering school ready to learn
4

Completing post-secondary
education or training

2

Reading at grade level by third grade
5

Successfully entering the workforce

3

Graduating from high school ready for
college and career
6

Reducing violence and providing a
second chance

When corporations and businesses (“businesses”) take actionable steps to address how they support,
hire, and invest in BYMOC, they become a part of an increasingly necessary solution to improve our
nation’s social and economic ecosystem. This business case provides data on the importance of engaging
with this population.
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The Situation: BYMOC Face Critical Challenges
Throughout U.S. history, there has been a disparity in opportunity for millions of BYMOC. Many are born into a
life of poverty and / or live with a single parent. While graduation rates are improving in aggregate, many
school districts report high dropout rates, especially for young men of color (YMOC).*

DESPITE RECENT ECONOMIC ADVANCES, RECORD NUMBER OF NATIONAL HIGH SCHOOL GRADUATES3, AND
LOWEST UNEMPLOYMENT RATE SINCE 20084, BYMOC CONTINUE TO FACE PERSISTENT CHALLENGES IN THE U.S.

50%

YMOC represent nearly half of all males under
18 nationally and are one of the fastest-growing
segments of the population5

African American Millennials face a 16.6%
unemployment rate, compared to a 7.1% rate for
Whites of the same age6

In 2012, African American males were

6x
more likely

BYMOC are 6 - 9x
more likely than White
children to live in areas
of concentrated

poverty10

to be imprisoned than
White males9

*YMOC refers to males of color from the mid-teen years to 24 years of age.
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28%

of African
American children
live with only one
parent7

of Native
Americans live in
poverty, compared
to 9.6% of Whites8

95% of low-income
youth express they
want to go to

High School
dropout rates are as
high as 50% in some
school districts among
YMOC of certain South
Asian and Pacific Islander
populations11

college, but only

8% actually
earn a degree
by age 2412

Apply to
Only 20% of African
American, Asian, and
Hispanic teens are
able to find

employment13
3

Supporting BYMOC Makes Business Sense
Businesses that make a commitment to furthering the MBK mission will not only see the impact in the
community, but also within their own corporate walls. Supporting BYMOC provides businesses the opportunity
to build brand equity, diversify their talent pool, and experience recruiting and retention benefits.

Business Drivers for Supporting BYMOC

Builds your Brand

Diversifies your
Talent Pool

Provides Recruiting
and Retention Benefits

Studies show that 92% of
consumers prefer to
purchase from a brand that
supports social or
environmental causes14

Diverse companies
experience more
innovative decision-making
practices and have an
improved ability to reach a
broad customer base15

Fostering a diverse
corporate culture increases
retention and reduces
turnover costs, which
directly impacts the
bottom line16

Supporting BYMOC can provide a significant advantage for your business. When your business supports
BYMOC, both the community and your business reap the rewards.
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Builds Your Brand
By supporting BYMOC, businesses can build their local brand by investing in the people and communities they
serve and their national brand by helping solve a serious problem affecting the country.

Strengthen your brand in your local community

Strengthen your national brand

85% of consumers
surveyed

55% of consumers
surveyed

consider whether a business supports local
communities when purchasing products17

will spend more money with socially
conscious businesses19

#1 issue
consumers want addressed is local investment in
people, job creation, and infrastructure18

Empowering local economies makes you a
business of choice

Out of 1,270 adult consumers surveyed, just 7%
believe corporations only need to be concerned
with their bottom-line, and 88% are eager to
hear how companies are supporting social or
environmental issues in some capacity20

Businesses that engage diverse populations reap
rewards when it comes to consumer purchasing and
brand loyalty
5

Diversifies Your Talent Pool
Businesses can promote a diverse employee population by aligning their talent strategy to support the mission
of MBK. A diverse workforce combines employees of different backgrounds, genders, cultures, races, sexual
orientations, nationalities, religions, abilities, and with varied experiences that together generate a more
creative, innovative, and productive workforce.
Adapt to changing demographics

By

Capitalize on a diverse talent pool
A 2015 study demonstrated that businesses
with the most ethnically diverse leadership
were 35% more likely than their less diverse
counterparts to have financial returns that
outpace their industry23

2030

the majority of young workers will be
people of color21

85% of executives
agree that a diverse and inclusive workforce is
crucial to encouraging different perspectives and
generating ideas that drive innovation22
Face the reality of our rapidly changing population
by preparing now

There was a 23.5% higher return for the
publicly traded DiversityInc Top 50 than for
the S&P 500, when measured over a ten-year
period24
Diversifying your workforce to include a larger
number of BYMOC can help fuel innovation

Invest in your future talent pipeline

50%

BYMOC represent
of all males under 18 nationally and are
one of the fastest-growing segments of
the population25

Engaging and supporting BYMOC in your
community now will help generate a
strong future talent pipeline that is
aligned with your business needs
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Provides Recruiting and Retention Benefits
By supporting BYMOC through talent programs and corporate citizenship initiatives, businesses position
themselves as organizations that reflect the diverse reality of the country, which attracts potential employees
from all backgrounds.

Attract top talent

75%

Retain your workforce

1.5 – 2x Salary

of the workforce will be comprised
of Millennials by the year 202526

Average cost of losing an employee29

70%

of Millennials consider a company’s
commitment to the community in
their decision to work there27

77%

47%

My company’s
purpose is part of
the reason I chose
to work here

Purpose of business
is to improve society
/ protect the
environment

83%

54%

Businesses have
positive impact

Optimistic about
economic conditions

38%
Business having
positive impact on
society /
environment

With an inclusive corporate culture, recruiting
top talent becomes easier and team
dynamics improve. As a result, employees are
more likely to stay, which minimizes turnover
costs and ultimately increases a company’s
bottom line

28

Make yourself an employer of choice by demonstrating
your commitment to addressing this national issue

Better position your business to retain talent by creating a
diverse and inclusive workforce and creating opportunities
for employees to give back
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Overall Economic Benefits
Businesses can be part of a larger solution and benefit the economy as a whole by supporting BYMOC.
Continued inequality is a burden to the economy, and businesses can take active steps to address these
inequalities by supporting BYMOC during their academic experience and by providing opportunities for
YMOC to transition into and succeed in the workplace.
By 2018, employers will

Closing racial gaps
in income

= $2.1 trillion
in US GDP every year, a 14% increase30

need 22 million
new workers
with post-secondary degrees, but we will fall short by
3 million workers without a dramatic change in course32

If communities around our nation were to create more racially inclusive
cultures, they could experience annual gains ranging from31

$287M - $510 billion
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